
From: ShaRhonda Love
To: Elizabeth Smith (DIG)
Subject: FW: Follow Up Response From CTFA--CARES Proposal
Date: Tuesday, July 28, 2020 3:32:44 PM
Attachments: ARKANSAS CARES ACT Steering Committee Proposal 7-21-2020 ---Proposal Expansion Request.pdf

Certificate of Good Standing 5-5-2020.pdf

Sec. Smith,
 
Please find attached an updated proposal from Coalition for Tobacco Free Arkansas.  She and I just
met to discuss the changes she incorporated.  Changes are as follows:
 
Aim 1:  Education messages will be provided to everyone, however target population is African
American. 

She took into consideration the recommendations from the committee.  She stated that
while her prior proposal specified the target population, her efforts would of course be
inclusive of all Arkansans.  She has provided data regarding the need to target the African
American population within her updates.

Aim 2:  Statewide media campaign including radio and billboards for general population, but also
messaging for 18-44 age group.

She is adjusting the campaign that previously had a Southern Arkansas target and will
implement the media campaign statewide as recommended by the committee.  With the
addition of statewide coverage, she is requesting an additional $50,000 for billboards and
radio.

 
She and I spoke today about the disbursement and documentation requirements.  She has received
state grants before and is aware of the policies and willing to abide accordingly.  Please let me know
if you have questions.  Thanks
 
ShaRhonda J. Love, MPH
 

From: Katherine Donald <kdonald@arfreshair.com> 
Sent: Friday, July 24, 2020 10:39 AM
To: ShaRhonda Love <ShaRhonda.Love@arkansas.gov>
Subject: RE: Follow Up Response From CTFA--CARES Proposal
 
Dear  Director Love,
 
Thank you for taking the time to speaking with me earlier in the week about the CARES Act
Steering Committee questions and suggestions relating CTFA’s requesting for funding.
Attached is a detailed documents in response to the committee’s posed questions and
 suggestions. I’ve also attached a copy of CTFA’s  Certificate of Good Standing, in the event it’s
needed.
 
If other information is needed, do reach out to me.

mailto:ShaRhonda.Love@arkansas.gov
mailto:Elizabeth.Smith@arkansas.gov
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Tax ID #:  20-0593331 
 
TO:        The Arkansas CARES Act Steering Committee 
C/O:      Director Sharonda Love, Arkansas Minority Health Commission 
DATE:   July 23, 2020 
 
PURPOSE: The Coalition for a Tobacco Free Arkansas (CTFA) is responding to a request 
from the Arkansas CARES Act Steering Committee for additional information relative to a 
June 15th funding inquiry CTFA sent to Arkansas Representative Fred Allen.  With this 
document, CTFA has attempted to address the expressed concerns, and answer the posed 
questions put forth during the Monday, July 20th committee meeting. 
 
 First, CTFA has responded by adding a second aim to its proposal, addressing the 
committee’s desire for a state-wide media component, targeting teens and young adults in 
Arkansas with a message about the role all Arkansans can play-need to play to help flatten 
the curve and mitigate the spread of Covid-19 in our state. The proposed media buy 
promotes the message of compliance with the practice of social distancing, and adherence 
of the Governor’s recently issued mandate to wear a mask or face covering, when in public.   
 
Second, additionally, CTFA has utilized the following pages to flush out the need and 
rational supporting the initial request.  


Proposal Title: Changing the Social Norms Surrounding Not Wearing Masks and the 


Lack of Social Distancing in Communities of Color, and Among Teens and Young 


Adults across Arkansas 


 


The Problem and Rationale:   
While all groups are susceptible to the spread of Coronavirus and the Covid-19 disease and 
their lives are valued and matter to us. However, for this proposal, the CTFA aim to target 
two specific population groups as earlier identified in the proposal’s title, as well as in the 
aims below:  


Aim 1.) CTFA will educate residents in identified southeast Arkansas Counties about the 
dangers of Covid-19 and promote the strict adherence to the practice of social distancing 
and the wearing of masks when out in public. These two tools are ones, almost, anyone can 
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use, without regards to race, gender, age and social-economic status, to help minimize the 
community spread of the disease.  


CTFA will place a special focus on the African-American Community because it has suffered 
disproportionally from Covid-19 disease and death in the U.S. as well as in Arkansas. The 
target counties for this proposal will be those in the southeast region of the state, starting 
in Pine Bluff in Jefferson County, going all the way down to Eudora, Arkansas in Chicot 
County, bordering the Louisiana state-line. Arkansas, Lee and Phillips Counties, farther east 
will also be included. 


CTFA believe it’s a win-win when the state and/or local governments partner with trusted 
leaders in black communities and or partner with organizations that have experience 
working with black communities to distribute accurate information, informing community 
residents how to protect themselves and others from the virus and what to do if they show 
symptoms in order to avoid the spread of the contagion. 


The Need-Aim 1): Early on in coronavirus process in the U.S.; many African-Americans 
believed African-Americans could not contract the virus. This flawed conclusion was in-
part due to the lack of accurate information communicated, and mixed messaging 
surrounding who was most at risk, such as individuals who had engaged in foreign travel or 
the elderly. Of course, it is now known that many asymptomatic persons, who had not 
engaged in any kind of travel, and those younger than sixty-five years of age, have aided in 
the spread of the virus. The early on-set of faulty information has caused somewhat of a 
break down in some African- American communities, where the adoption of wearing masks 
and the practice of  social distancing is not what it should be because people believe they 
are safe. Just recently, Chicot County in southeast Arkansas, with a population of 10,118 
individuals, 43% white and 54.6% black, was identified to be a virus “hot spot” based on 
the percent of Covid-19 infections in the county.  


 According to the U.S. Census Bureau (2010), African Americans make up 15.7% of 
Arkansas’s population, but in June 2020, African-Americans made up 30 % of the Covid-19 
cases and about 31% of Covid-19 deaths in Arkansas. On July 22nd, African-Americans 
made up more than 23% of Covid-19 cases, lower than June, but still much higher than the 
percent of the African-American population.   Also, comorbidities like hypertension and 
diabetes, which are tied to COVID-19 complications disproportionately, affect the black 
community, reducing the odds for a positive outcome when a black Americans contract the 
disease.  


Moreover, according to an article published in the May 15, 2020 Journal of  American 
Medical Association (JAMA), African Americans are contracting SARS virus that cause the 
Covid-19 disease at higher rates than many other groups and are more likely to die from it. 
Additionally, a recent American Community Survey out of Johns Hopkins University 
indicates of 131 predominantly black counties in the US, the infection rate was found to be 
137.5/100 000 and the death rate is 6.3/100 000. The infection rate is more than 3-fold 
higher than that in predominantly white counties. Further, the death rate for 
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predominantly black counties is 6-fold higher than in predominantly white counties. The 
survey informed us that the “data are preliminary and further study is warranted, but the 
pattern is irrefutable: underrepresented minorities are developing COVID-19 infection 
more frequently and dying disproportionately across the nation”…The findings are true for 
the state of Arkansas too.  Also, given the known underlying health risk factors for COVID-
19 complications, such as hypertension, diabetes, obesity, and the higher prevalence of 
cardiovascular disease, these comorbidities put minorities who live in at-risk communities 
at greater risk for disease for COVID-19 mortality. 


One of the most effective strategies known to reduce COVID-19 infection is social 
distancing. When social distancing is coupled with the wearing of a mask, health experts 
proclaim the spread of Covid-19 could be slowed and put on a downward trajectory, in as 
few as four weeks, if the vast majority of individuals would comply. However, social 
distancing can be more problematic for some groups than others. Being able to practice 
social distancing while working from home, or having the option to telecommute, and even 
accept a furlough from work are issues of privilege. In certain communities these privileges 
are simply not accessible or an option for many residents that are considered to be 
“essential personnel” for their employment. Therefore, we must work harder and more 
strategically in venerable communities to help minimize the spread of the Coronavirus. 


According to Dr. Lisa Cooper, professor of medicine and public health at Johns Hopkins 
University, “unless state and local governments redouble COVID-19 prevention campaigns 
in predominantly black counties and neighborhoods, the disease will continue to spread, 
straining the health care system and increasing the risk of contagion for all Americans”.  
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Aim 2.)  CTFA will target the teen and young adult populations across the state of Arkansas 
with a media message to promote the adherence to the practice of social distancing and the 
wearing of masks when out in public. (Effective July 20, 2020, the wearing of masks is now a 
mandate issued by executive order). 


Need-Aim 2): The teen and young adult groups (18 – 44), while their mortality rate from 
Covid-19 is low, and have the highest, combined, rate for Covid-19 disease in the state. 
According to the Arkansas Department of Health, as of mid-June, nearly 50% of positive 
Covid-19 cases are with individuals younger than forty five years of age. Teens and young 
adults, usually, survive the Covid-19 when infected, and have few to no symptoms of 
disease. However, during the time period when they are likely to be infected, many 
continue to live a normal life, often without self-isolation of any kind, even though they can 
be highly infectious.  


The lack of knowledge and awareness among teens and young adults about the severity of 
this infectious virus, and the realization that they can be carriers of the virus, infecting 
vulnerable groups, such as those 65 years and older, and those living successfully with 
underlying health conditions, but a bout with Covid-19 can have devastating results. When 
the natural stages of human development are factored into the mix, many persons within 
the teen and young adult groups are more likely to be self-consumed with their immediate 
social needs, and not thinking about what is good for the whole population. Nonetheless, 
this group is very susceptible and highly influenced by positive, facts-driven, media 
messages. 


 Some health experts believe the failure to communicate the correct message to teens and 
young adults early on in this crisis, has led to dis-connect. Teens and young adults often are 
confused about the “whys” of wearing a mask. It appears the message of “you wear a mask 
to protect others, and others wear a mask to protect you” has been lost on teens, young 
adults and many seasoned adults too.  CTFA will adopt Arkansas’s recently launched 
branded media slogan, “Together For Arkansas” to brand the various media efforts executed 
through this proposal. Each message will be age and group appropriate to educate the 
target populations. CTFA will seek to leverage affordable paid media, along with securing 
as many earned media opportunities as we can. The statewide media buy will include radio, 
billboards, social media ads, posters and or flyers to post at middle and high schools, and 
college campuses, and at other entities that attract teens and young adults, such as Job 
Corps Centers, FFA, 4-H, Girl Scouts, youth camps, youth departments at local churches, etc. 
At the end of the day, all media messages will educate and promote the adherence of the 
practice of social distancing and the wearing of mask when in public to slow the spread of 
Covid-19.  


Even though Aim two focuses primary on teens and young adults across the state, all 
demographic groups and most age groups, as our secondary audiences, will benefit from 
the media campaign too. 
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Media Plan:  The COVID-19 prevention awareness paid media campaign includes channels 


and media outlets that are highly targetable both demographically and geographically and 


can attain a high paid reach with modest promotional spending. Although the primary 


audience for our recommendations is teens and young adults (18 – 44), the below 


strategies will allow us to spread the COVID-19 awareness campaign to every county in 


Arkansas. 


 Placement of a robust and dynamic social media strategy that combines paid and 
organic efforts on Facebook and Instagram. 


 A statewide broadcast radio buy targeting rural Arkansas and Central Arkansas 
metro. 


o Spots will run on the top station in each rural county, which tends to be 
country or urban stations. 


 An out-of-home advertising campaign to generate mass reach and frequency in key 
counties and a supporting poster campaign. Billboard/outdoor advertising have 
proven to be one of the most cost-efficient media available. By utilizing 
billboard/outdoor advertising and a supporting poster campaign, CTFA will be able 
to inform and educate a broad audience of Arkansans about COVID-19 and 
prevention best practices, such as practice social distancing and the wearing of 
masks in public. 


 Online and mobile ad network paid media strategy. By utilizing ad networks, we’re 
able to geo-and demo-target audiences on national websites and mobile 
applications. Ad networks will allow CTFA to have an online presence on national 
websites that will only be seen by the defined audience; in this case, that audience 
would be Arkansans. 


 


 
Budget Request and Justification  
 
Amount Requested: $100,020.00 
 
Category/Type Item Description 


& Justification 
Quantity Estimated 


Cost per 
Unit 


Total 


Personnel See administrative 
cost 


   


$0.00 
Fringes See administrative 


cost 
  $0.00 


Personnel: Subtotal:    $.00 
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Supplies: 18 x 24 laminated 
English-language 
posters, replica of 
billboard message 


for on-site use. 


100  


$8.00 


 


$800.00 


Supplies 18 x 24 laminated 
Spanish language 
poster, replica of 


billboard message 
for on-site use. 


 50  


$8.00 


 


$400.00 


Supplies Large size 
envelope to mail 


posters 


200 $3.00 $600.00 


Supplies Postage to mail 
large size posters 


150 $5.80 $870.00 


Supplies PPE’s, disposal 
masks for pubic in 


need 


500 $2.00 $1,000.00 


Supplies Small/purse size 
hand sanitizer 


500 $1.50 $750.00 


Printing Cost Printing for paper 
handout color 


flyers 


1,000 $0.50 $500.00 


Mass Media  Billboards  for 
media message 


promotion 


20 $4,000 $80,000.00 


Mass Media Radio Spots, 
promote Covid-19 


message 


100 $50.00 $5,000.00 


Mass Media/Social Facebook & 
Instagram, media 


message 
promotion 


 20 $30.00 $600.00 


Media/Communication 
Firm 


Creative for ads, 
posters and  


negotiate and 
place all media 
buys, provide 


monthly progress 
reports, etc. 


1 $5,000.00 $5,000.00 


Administrative Cost Project 
management, rent, 
utilities, insurance 


and other 


1 $4,500.00 $4,500.00 
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associated indirect 
costs. 


Telephone In-kind -  $0.00 
Internet In-kind -  $0.00 
Travel Cost In-kind -  $0.00 
 


 


 


 


  


GRAND 
TOTAL 


 


$100,020.00 


 


Respectfully submitted, 


Katherine Donald 
Executive Director 
Coalition for a Tobacco Free Arkansas 
1100 N. University Avenue 
Suite 257 
Little Rock, Arkansas  72207 
(501) 414-2576 (office) 
(501) 687-0347 (fax) 
kdonald@arfreshair.com  
www.arfreshair.com  


 



mailto:kdonald@arfreshair.com

http://www.arfreshair.com/






Certificate of Good Standing
I, John Thurston, Secretary of State of the State of Arkansas, and as such, keeper of the records
of domestic and foreign corporations, do hereby certify that the records of this office show


COALITION FOR A TOBACCO FREE ARKANSAS


authorized to transact business in the State of Arkansas as a Non-Profit Corporation, filed
Articles of Incorporation in this office April 19, 1999.


Our records reflect that said entity, having complied with all statutory requirements in the State
of Arkansas, is qualified to transact business in this State.


In Testimony Whereof, I have hereunto set my hand
and affixed my official Seal. Done at my office in the  


City of Little Rock, this 5th day of May 2020.


Online Certificate Authorization Code: 4070cf46334e335


To verify the Authorization Code, visit sos.arkansas.gov
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My Sincere Regards,
 
Katherine Donald
Executive Director
Coalition for a Tobacco Free Arkansas
1100 N. University Avenue
Suite 257
Little Rock, Arkansas  72207
(501) 414-2576 (office)
(501) 687-0347 (fax)
www.arfreshair.com
 
 
 
From: Katherine Donald [mailto:kdonald@arfreshair.com] 
Sent: Tuesday, July 21, 2020 10:17 AM
To: 'ShaRhonda Love'
Subject: RE: CARES Proposal
Importance: High
 
Director Love,
 
I did not watch the committee meeting yesterday, as I had a conflicting appointment.
However, I am open to talking with you about the Coalition’s proposal.  I am available
anytime today between  11:00 a.m. and 1:00 p.m.  How does the time frame work
with your schedule? I can be reach by calling my cell number (501) 912-4668.
 
My Regards,
 
Katherine Donald
Executive Director
Coalition for a Tobacco Free Arkansas
1100 N. University Avenue
Suite 257
Little Rock, Arkansas  72207
(501) 414-2576 (office)
(501) 687-0347 (fax)
www.arfreshair.com
 
 
 
From: ShaRhonda Love [mailto:ShaRhonda.Love@arkansas.gov] 
Sent: Tuesday, July 21, 2020 8:27 AM
To: Katherine Donald
Subject: CARES Proposal
 

http://www.arfreshair.com/
mailto:kdonald@arfreshair.com
http://www.arfreshair.com/
mailto:ShaRhonda.Love@arkansas.gov


Good morning Ms. Donald,
 
I hope you are well.  I am sure you were watching the CARES Committee meeting yesterday.  Can
you and I touch base today about your proposal? 
 

ShaRhonda J. Love, MPH
Director
1501 S. Main Street
Little Rock, AR 72202
Phone (501) 686-2721
Cell (501) 912-8026
Fax (501) 686-2722
Email: ShaRhonda.Love@arkansas.gov
Website: arminorityhealth.com
#yourhealthourpriority

 
 

mailto:ShaRhonda.Love@arkansas.gov
http://arminorityhealth.com/
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Tax ID #:  20-0593331 
 
TO:        The Arkansas CARES Act Steering Committee 
C/O:      Director Sharonda Love, Arkansas Minority Health Commission 
DATE:   July 23, 2020 
 
PURPOSE: The Coalition for a Tobacco Free Arkansas (CTFA) is responding to a request 
from the Arkansas CARES Act Steering Committee for additional information relative to a 
June 15th funding inquiry CTFA sent to Arkansas Representative Fred Allen.  With this 
document, CTFA has attempted to address the expressed concerns, and answer the posed 
questions put forth during the Monday, July 20th committee meeting. 
 
 First, CTFA has responded by adding a second aim to its proposal, addressing the 
committee’s desire for a state-wide media component, targeting teens and young adults in 
Arkansas with a message about the role all Arkansans can play-need to play to help flatten 
the curve and mitigate the spread of Covid-19 in our state. The proposed media buy 
promotes the message of compliance with the practice of social distancing, and adherence 
of the Governor’s recently issued mandate to wear a mask or face covering, when in public.   
 
Second, additionally, CTFA has utilized the following pages to flush out the need and 
rational supporting the initial request.  

Proposal Title: Changing the Social Norms Surrounding Not Wearing Masks and the 

Lack of Social Distancing in Communities of Color, and Among Teens and Young 

Adults across Arkansas 

 

The Problem and Rationale:   
While all groups are susceptible to the spread of Coronavirus and the Covid-19 disease and 
their lives are valued and matter to us. However, for this proposal, the CTFA aim to target 
two specific population groups as earlier identified in the proposal’s title, as well as in the 
aims below:  

Aim 1.) CTFA will educate residents in identified southeast Arkansas Counties about the 
dangers of Covid-19 and promote the strict adherence to the practice of social distancing 
and the wearing of masks when out in public. These two tools are ones, almost, anyone can 
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use, without regards to race, gender, age and social-economic status, to help minimize the 
community spread of the disease.  

CTFA will place a special focus on the African-American Community because it has suffered 
disproportionally from Covid-19 disease and death in the U.S. as well as in Arkansas. The 
target counties for this proposal will be those in the southeast region of the state, starting 
in Pine Bluff in Jefferson County, going all the way down to Eudora, Arkansas in Chicot 
County, bordering the Louisiana state-line. Arkansas, Lee and Phillips Counties, farther east 
will also be included. 

CTFA believe it’s a win-win when the state and/or local governments partner with trusted 
leaders in black communities and or partner with organizations that have experience 
working with black communities to distribute accurate information, informing community 
residents how to protect themselves and others from the virus and what to do if they show 
symptoms in order to avoid the spread of the contagion. 

The Need-Aim 1): Early on in coronavirus process in the U.S.; many African-Americans 
believed African-Americans could not contract the virus. This flawed conclusion was in-
part due to the lack of accurate information communicated, and mixed messaging 
surrounding who was most at risk, such as individuals who had engaged in foreign travel or 
the elderly. Of course, it is now known that many asymptomatic persons, who had not 
engaged in any kind of travel, and those younger than sixty-five years of age, have aided in 
the spread of the virus. The early on-set of faulty information has caused somewhat of a 
break down in some African- American communities, where the adoption of wearing masks 
and the practice of  social distancing is not what it should be because people believe they 
are safe. Just recently, Chicot County in southeast Arkansas, with a population of 10,118 
individuals, 43% white and 54.6% black, was identified to be a virus “hot spot” based on 
the percent of Covid-19 infections in the county.  

 According to the U.S. Census Bureau (2010), African Americans make up 15.7% of 
Arkansas’s population, but in June 2020, African-Americans made up 30 % of the Covid-19 
cases and about 31% of Covid-19 deaths in Arkansas. On July 22nd, African-Americans 
made up more than 23% of Covid-19 cases, lower than June, but still much higher than the 
percent of the African-American population.   Also, comorbidities like hypertension and 
diabetes, which are tied to COVID-19 complications disproportionately, affect the black 
community, reducing the odds for a positive outcome when a black Americans contract the 
disease.  

Moreover, according to an article published in the May 15, 2020 Journal of  American 
Medical Association (JAMA), African Americans are contracting SARS virus that cause the 
Covid-19 disease at higher rates than many other groups and are more likely to die from it. 
Additionally, a recent American Community Survey out of Johns Hopkins University 
indicates of 131 predominantly black counties in the US, the infection rate was found to be 
137.5/100 000 and the death rate is 6.3/100 000. The infection rate is more than 3-fold 
higher than that in predominantly white counties. Further, the death rate for 



3 

 

predominantly black counties is 6-fold higher than in predominantly white counties. The 
survey informed us that the “data are preliminary and further study is warranted, but the 
pattern is irrefutable: underrepresented minorities are developing COVID-19 infection 
more frequently and dying disproportionately across the nation”…The findings are true for 
the state of Arkansas too.  Also, given the known underlying health risk factors for COVID-
19 complications, such as hypertension, diabetes, obesity, and the higher prevalence of 
cardiovascular disease, these comorbidities put minorities who live in at-risk communities 
at greater risk for disease for COVID-19 mortality. 

One of the most effective strategies known to reduce COVID-19 infection is social 
distancing. When social distancing is coupled with the wearing of a mask, health experts 
proclaim the spread of Covid-19 could be slowed and put on a downward trajectory, in as 
few as four weeks, if the vast majority of individuals would comply. However, social 
distancing can be more problematic for some groups than others. Being able to practice 
social distancing while working from home, or having the option to telecommute, and even 
accept a furlough from work are issues of privilege. In certain communities these privileges 
are simply not accessible or an option for many residents that are considered to be 
“essential personnel” for their employment. Therefore, we must work harder and more 
strategically in venerable communities to help minimize the spread of the Coronavirus. 

According to Dr. Lisa Cooper, professor of medicine and public health at Johns Hopkins 
University, “unless state and local governments redouble COVID-19 prevention campaigns 
in predominantly black counties and neighborhoods, the disease will continue to spread, 
straining the health care system and increasing the risk of contagion for all Americans”.  
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Aim 2.)  CTFA will target the teen and young adult populations across the state of Arkansas 
with a media message to promote the adherence to the practice of social distancing and the 
wearing of masks when out in public. (Effective July 20, 2020, the wearing of masks is now a 
mandate issued by executive order). 

Need-Aim 2): The teen and young adult groups (18 – 44), while their mortality rate from 
Covid-19 is low, and have the highest, combined, rate for Covid-19 disease in the state. 
According to the Arkansas Department of Health, as of mid-June, nearly 50% of positive 
Covid-19 cases are with individuals younger than forty five years of age. Teens and young 
adults, usually, survive the Covid-19 when infected, and have few to no symptoms of 
disease. However, during the time period when they are likely to be infected, many 
continue to live a normal life, often without self-isolation of any kind, even though they can 
be highly infectious.  

The lack of knowledge and awareness among teens and young adults about the severity of 
this infectious virus, and the realization that they can be carriers of the virus, infecting 
vulnerable groups, such as those 65 years and older, and those living successfully with 
underlying health conditions, but a bout with Covid-19 can have devastating results. When 
the natural stages of human development are factored into the mix, many persons within 
the teen and young adult groups are more likely to be self-consumed with their immediate 
social needs, and not thinking about what is good for the whole population. Nonetheless, 
this group is very susceptible and highly influenced by positive, facts-driven, media 
messages. 

 Some health experts believe the failure to communicate the correct message to teens and 
young adults early on in this crisis, has led to dis-connect. Teens and young adults often are 
confused about the “whys” of wearing a mask. It appears the message of “you wear a mask 
to protect others, and others wear a mask to protect you” has been lost on teens, young 
adults and many seasoned adults too.  CTFA will adopt Arkansas’s recently launched 
branded media slogan, “Together For Arkansas” to brand the various media efforts executed 
through this proposal. Each message will be age and group appropriate to educate the 
target populations. CTFA will seek to leverage affordable paid media, along with securing 
as many earned media opportunities as we can. The statewide media buy will include radio, 
billboards, social media ads, posters and or flyers to post at middle and high schools, and 
college campuses, and at other entities that attract teens and young adults, such as Job 
Corps Centers, FFA, 4-H, Girl Scouts, youth camps, youth departments at local churches, etc. 
At the end of the day, all media messages will educate and promote the adherence of the 
practice of social distancing and the wearing of mask when in public to slow the spread of 
Covid-19.  

Even though Aim two focuses primary on teens and young adults across the state, all 
demographic groups and most age groups, as our secondary audiences, will benefit from 
the media campaign too. 
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Media Plan:  The COVID-19 prevention awareness paid media campaign includes channels 

and media outlets that are highly targetable both demographically and geographically and 

can attain a high paid reach with modest promotional spending. Although the primary 

audience for our recommendations is teens and young adults (18 – 44), the below 

strategies will allow us to spread the COVID-19 awareness campaign to every county in 

Arkansas. 

 Placement of a robust and dynamic social media strategy that combines paid and 
organic efforts on Facebook and Instagram. 

 A statewide broadcast radio buy targeting rural Arkansas and Central Arkansas 
metro. 

o Spots will run on the top station in each rural county, which tends to be 
country or urban stations. 

 An out-of-home advertising campaign to generate mass reach and frequency in key 
counties and a supporting poster campaign. Billboard/outdoor advertising have 
proven to be one of the most cost-efficient media available. By utilizing 
billboard/outdoor advertising and a supporting poster campaign, CTFA will be able 
to inform and educate a broad audience of Arkansans about COVID-19 and 
prevention best practices, such as practice social distancing and the wearing of 
masks in public. 

 Online and mobile ad network paid media strategy. By utilizing ad networks, we’re 
able to geo-and demo-target audiences on national websites and mobile 
applications. Ad networks will allow CTFA to have an online presence on national 
websites that will only be seen by the defined audience; in this case, that audience 
would be Arkansans. 

 

 
Budget Request and Justification  
 
Amount Requested: $100,020.00 
 
Category/Type Item Description 

& Justification 
Quantity Estimated 

Cost per 
Unit 

Total 

Personnel See administrative 
cost 

   

$0.00 
Fringes See administrative 

cost 
  $0.00 

Personnel: Subtotal:    $.00 
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Supplies: 18 x 24 laminated 
English-language 
posters, replica of 
billboard message 

for on-site use. 

100  

$8.00 

 

$800.00 

Supplies 18 x 24 laminated 
Spanish language 
poster, replica of 

billboard message 
for on-site use. 

 50  

$8.00 

 

$400.00 

Supplies Large size 
envelope to mail 

posters 

200 $3.00 $600.00 

Supplies Postage to mail 
large size posters 

150 $5.80 $870.00 

Supplies PPE’s, disposal 
masks for pubic in 

need 

500 $2.00 $1,000.00 

Supplies Small/purse size 
hand sanitizer 

500 $1.50 $750.00 

Printing Cost Printing for paper 
handout color 

flyers 

1,000 $0.50 $500.00 

Mass Media  Billboards  for 
media message 

promotion 

20 $4,000 $80,000.00 

Mass Media Radio Spots, 
promote Covid-19 

message 

100 $50.00 $5,000.00 

Mass Media/Social Facebook & 
Instagram, media 

message 
promotion 

 20 $30.00 $600.00 

Media/Communication 
Firm 

Creative for ads, 
posters and  

negotiate and 
place all media 
buys, provide 

monthly progress 
reports, etc. 

1 $5,000.00 $5,000.00 

Administrative Cost Project 
management, rent, 
utilities, insurance 

and other 

1 $4,500.00 $4,500.00 
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associated indirect 
costs. 

Telephone In-kind -  $0.00 
Internet In-kind -  $0.00 
Travel Cost In-kind -  $0.00 
 

 

 

 

  

GRAND 
TOTAL 

 

$100,020.00 

 

Respectfully submitted, 

Katherine Donald 
Executive Director 
Coalition for a Tobacco Free Arkansas 
1100 N. University Avenue 
Suite 257 
Little Rock, Arkansas  72207 
(501) 414-2576 (office) 
(501) 687-0347 (fax) 
kdonald@arfreshair.com  
www.arfreshair.com  

 

mailto:kdonald@arfreshair.com
http://www.arfreshair.com/


Certificate of Good Standing
I, John Thurston, Secretary of State of the State of Arkansas, and as such, keeper of the records
of domestic and foreign corporations, do hereby certify that the records of this office show

COALITION FOR A TOBACCO FREE ARKANSAS

authorized to transact business in the State of Arkansas as a Non-Profit Corporation, filed
Articles of Incorporation in this office April 19, 1999.

Our records reflect that said entity, having complied with all statutory requirements in the State
of Arkansas, is qualified to transact business in this State.

In Testimony Whereof, I have hereunto set my hand
and affixed my official Seal. Done at my office in the  

City of Little Rock, this 5th day of May 2020.

Online Certificate Authorization Code: 4070cf46334e335

To verify the Authorization Code, visit sos.arkansas.gov
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